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Project Overview
SECTION 1
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PROJECT OVERVIEW

INTRODUCTION
Mediaboom has created a competitor analysis document that shows 
how some of Spectrum Mobile's top competitors display the "Specs" 
and "What's in the Box" sections on their product pages. Each 
website has been evaluated, and notes on their functionality have 
been included.
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Competitor Analysis
SECTION 2
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COMPETITOR ANALYSIS: AT&T

1. AT&T - Top of product page 2. AT&T - "Specs" section expanded
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COMPETITOR ANALYSIS: AT&T

3. AT&T - "In the Box" section expanded
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COMPETITOR ANALYSIS: AT&T

HIGHLIGHTED FEATURES
AT&T highlights some key features at the top of the page with eye-catching 
icons, then links to the full “features and specs” section beneath. This is a great 
way to bring the important pieces of information up high and then present the 
opportunity to view more (this is especially nice on mobile).

ACCORDION-ST YLE SECTIONS
“Specs” and “In the Box” sections are accordion-style sections beneath the main 
information. The user has the opportunity to expand to view the information. 
Having all sections collapsed to start makes the page shorter, cleaner, and less 
intimidating. This is also nice on mobile so the user doesn’t have to scroll as long 
down the page to reach the information they are interested in.

PRODUCT MANUAL DOWNLOAD
The user has the ability to download the product manual.

ICONS
Iconography for the “In the Box” section is also used and brings visual 
engagement to an otherwise short list of items.

PROS:

COMPETITOR ANALYSIS:

CONS:
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COMPETITOR ANALYSIS: VERIZON

1. Verizon - Top of product page 2. Verizon - "Specs" tab
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COMPETITOR ANALYSIS: VERIZON

HIGHLIGHTED FEATURES
Verizon also highlights some key features in the top portion of the page, but 
unlike AT&T, they do not present the opportunity to view more, and they do not 
show icons.

TABS
Features, Specs, Reviews, etc. are all organized in tabs at the top of the page, 
which helps organize the information.

COMPARE FEATURE
Verizon presents the ability to compare devices.

NO ICONS OR ADDITIONAL INFO
Highlighted features at the top of the page do not include icons, nor the option 
to view more.

CONFUSING TABS
Tabs at the top of the page are confusing. They are associated with the section 
beneath the main information at the top, yet it is placed above the main 
information at top. This causes a disconnect for the user.

MOBILE NAV CONFUSION
On mobile, the tabs at the top disappear completely. They then reappears as a 
sticky nav at the top once the user scrolls down. This is confusing.

PROS:

COMPETITOR ANALYSIS:

CONS:
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COMPETITOR ANALYSIS: T-MOBILE

1. T-Mobile - Top of product page 2. T-Mobile - "Specs" tab
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COMPETITOR ANALYSIS: T-MOBILE

SHORT & CLEAR INFORMATION
Main information at the top is short and concise, so the “Specs” tab is higher on 
the page.

KEY FEATURES WITH ICONS
“Specs” section calls out key features with icons and then shows more detailed 
information beneath it.

LESS EMPT Y SPACE
Even though the top of page is laid out similarly to Spectrum Mobile with the 
device on the left and information on the right, as the user scrolls down the 
device locks into place so they do not see an empty white void beneath the 
device while scrolling.

LONG SCROLLING MOBILE PAGE
On mobile this page gets a bit long because the “Specs” section is already 
expanded. The “What’s in the Box” section is at the very bottom of the “Specs” 
section, so the user has to scroll for a while to reach this information.

PROS:

COMPETITOR ANALYSIS:

CONS:
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COMPETITOR ANALYSIS: SPRINT

1. Sprint - Top of product page 2. Sprint - "Specs" tab
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COMPETITOR ANALYSIS: SPRINT

3. Sprint - "In the Box" tab
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COMPETITOR ANALYSIS: SPRINT

SEPARATE "WHAT'S IN THE BOX" TAB
Similar to other competitors, Sprint has a tabbed section beneath the main 
information at the top with “Specs” and “What’s in the box.” This is the only one 
of the main four that called out “What’s in the box” as a separate tab which was 
nice for usability in case someone is only interested in that piece of information.

VERY FEW SPECS
The “Specs” list is very short compared to the other competitors.

NO KEY FEATURES
Sprint does not highlight any key features at the top of the page, but this may be 
because their entire “Specs” tab is very short.

PROS:

COMPETITOR ANALYSIS:

CONS:
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Conclusion
SECTION 3
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CONCLUSION

The "top 4" competitors are all displaying product "Specs" and "What's in the Box" 
sections. Some are displayed more successfully than others. AT&T stood out as the 
competitor with the clearest and most user friendly "Specs" and "What's in the Box" 

sections, while Verizon was the most confusing.

It is recommended that Spectrum Mobile consider adding the following:

•   A list of a couple key features at the top, with supporting icons, and a link to view more.
• Accordion-style sections for "Specs" and "In the Box."
• Ability for the user to download the product manual.
• Functionality that will "lock" the device images (on left) in place as the user scrolls down the page, to 
   eliminate the empty white space beneath it.

CONCLUSION
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THANK YOU

Mediaboom | 73 Church Street, Guilford, CT | www.mediaboom.com | info@mediaboom.com | 203.453.3537


